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Objective
  In 1992, researcher John Zaller developed 

a theory which stated that the political elite and 
mass media were responsible for the information 
the public received for consumption (Zaller, 1992). 
In other words, the general public were force fed 
political information.
  With the Internet playing a bigger role in 

hole Americans receive and dissect their political 
information, I predict that Zaller’s theory is still 
relevant 20 years later.
  Six news organizations Websites were 

observed for a 15-day period. The lead story and 
the other two top stories were documented in 
categorized into ten categories, nine of which were 
political.
  The news organizations  were CNN, FOX 

News, MSNBC, USA Today, The Washington Post, 
and The Washington Times. The first three listed 
are cable networks, the last three are newspapers. 
In addition, there are two conservative and liberal 
organizations and two non-partisan outlets.



Research 
Subjects

  Local Politics 
  National Politics 

(Encompasses Congressional 
legislation and public policy) 
  The Presidential Race
  International Politics
  The Economy/Jobs/

Federal Government
  The President (Focuses 

on the President and his cabinet)

  The War on Terror
  Political Blogs/Opinion/

Editorials



  State Politics
  Other/Non-Political



Keywords
  News Hole 
  Priming
  Agenda Setting
  Framing 
  Media Bias 
  Positive, Neutral, and 

Word Negative Sentiment
  Agenda Building 
  News Judgment



Research 
Questions

  RQ1 – What is the 
frequency in which partisan and 
non-partisan news organization 
fill their news hole with political 
articles?
  RQ2 – Are the same 

news organizations using their 
websites for framing, priming 
and/or agenda setting in relation 
to their news coverage? In other 
words, do partisan and non-
partisan skew their news hole 
coverage or show a deliberate 
media bias?



  RQ3 – Is there 
production differentiation 
between the coverage of the 
same news events between the 
news organizations? In other 
words, what was the priority of 
the news stories, how many 
additional stories (news bullets), 
videos, audio, photo galleries, 
audience comments and /or 
interactive media were tied to 
the story or what was the weight 
of news value to each 
organization?
  RQ4 – Are there more 

original news stories (by 
organization and partisanship) 
than duplicated news stories 
(such as AP Wire)? 



  RQ5 – Are news 
organizations framing the 
headlines and/or content of 
duplicated news stories by 
using positive, neutral, or 
negative sentiment?



Hypotheses
  H1 – There is a 

significant difference between 
the news coverage of politics 
conservative, liberal and non-
partisan news sites in the terms 
issues such as the economy, 
the job rate, election topics/
primaries and federal 
governmental policy making.
  H2 – Agenda setting, 

priming and framing impact the 
coverage of politics on 
aforementioned news sites.
  H3 – Cable network 

websites have a significantly 



larger focus on international 
politics than national politics.



Online political 
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Results
  There is some evidence 

that Zaller’s theory is still 
relevant 20 years later but a 
longer sample must be taken to 
solidify a conclusion.
  There was no evidence 

that any of the media outlets 
were using word sentiment to 
set a media agenda.
  Conservative 

organizations focus more on 
national political affairs than 
liberal and non-partisan outlet, 
which had a focus on 
international politics.


